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Abstract: What kind of research is needed to empower charitable organizations? The academic com-
munity of charity should take the effective provision of knowledge as its mission, and attach more im-
portance to the analysis of charitable foundations, which take a large share of charitable organizations.
It is suggested to make charitable fundraising a breakthrough point and explain how to promote fund-
raising from two aspects: Clarifying donation motivation and encouraging donation behavior. In view
of the low enthusiasm for private donations and lack of confidence in charity in China, the academic
community should take the position of "advocating the beauty of public benefits", and further explain
that charity brings a win-win situation. Finally, this paper suggests that charity research should take
root in China's domestic situation, use experimental research methods innovatively, and improve its
quality.

Key words: charitable organization; foundation; fundraising; donation; experimental research
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